
Annex 1 
Figure 1 (as referenced in Section A) 
This summarises the relationship between media usage (in blue) and attitudes to extremism (in red). 
Vulnerable extremists and extremist sympathisers are on the left (though these are far apart) and 
anti-extremists and extremist-rejectors close together on the right.  
 
The map demonstrates that if the area of interest were for example vulnerable extremists, then the 
best media channel to target this audience would be short-wave radio (illustrated by their close 
proximity in the red circle). 

 
 
Figure 2 and 3 (as referenced in Section F) 
The figures below are showing the weekly reach of the most popular television channels as well as the 
top 10 TV programs in Russia as of October 2016, as found in the through the Russia TAA currently 
being conducted. 

 
 



 
 
 
The table above shows the title of the program and the channel on which it is shown. 


